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Here are some helpful tips on how to stay
safe and healthy this Halloween!

Halloween safety guide

 Use video chats for an online party 
with friends and family and show off 

costumes and play games.

www.mfsb.com
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Carving pumpkins is a tradition 
that’s as safe and fun as ever.

As always, just be careful to avoid 
pumpkin carving injuries.
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The Marquette Tribune is better than 
candy. It lasts a lot longer, and it won’t 

make your teeth fall out!

-TRIBUNE
MARQUETTE

785-472-5085

SUBSCRIBE TODAY!
In State - $33.50 | Out of State - $36.50

Unifi ed School
District 444

Little River - Windom
District Offi ce: 455 W. Prairie

P.O. Box 218 • Little River, KS • 620-897-6325
Partners caring for the health of the Smoky Valley communities.

785-227-3308

A family scavenger hunt for treats in 
your home or yard can be

a fun alternative.

washing hands or using hand sanitizer 
before and after trick-or-treating is 

always a good idea!

Marquette
Community Library

Downtown Marquette
Tuesday – 2 - 7 p.m.

Wednesday – 11 a.m. - 6 p.m.
Saturday - 10 a.m. - 1 p.m.

CRICK-CHRISTIANS
FUNERAL HOME

103 N. Washington Street • P.O. Box 386
Lindsborg, Kansas 67456-0386

Phone (785) 227-2400

Fasten refl ective tape to
costumes and bags to help

drivers see you.

If children plan to use their cloth face 
coverings as part of their costumes, 

they should not paint them since 
some paints contain toxins .

     

*Information provided by www.healthychildren.org *Ad designed by Marquette Tribune
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105 Washington Street
Marquette, KS 67464

(469) 496-1458

Gift boxes available
for the Holidays!

 Children should tell an adult their 
planned route, and return home at

a designated time.
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Celebrate with a movie night and 
dress as your favorite characters. 
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LINDSBORG-FALUN-SMOLAN-ROXBURY
and MARQUETTE

Unifi ed School
District 400

Districe offi ce: 126 South Main,
Lindsborg, KS • 785-227-2981

Wear well-fi tting masks, costumes, and shoes 
to avoid blocked vision, trips, and falls.

Hedlund Electric, Inc.
• Commercial • Industrial • Residential

Bus. Phone - 620-241-3757
1201 S. Main St.

Box 528 • McPherson, KS

202 S. Washington
Marquette, KS • 785/546-2211
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What defines 
‘home?’

Several weeks ago, I 
took a three-day bike 
trip with some friends. 

The stop for night 
one is almost always 
Wichita. This year, we 
approached my home-
town from a different 
direction. The path 
took us along the 
Arkansas River down-
town, and then along 
the “river path” in west 
Wichita. 

I admit, while I grew 
up in Wichita, my 
cycling adventures 
were limited to a 
nature area on its east 
side. Since I departed 
in 1999, many cycling 
paths have popped up 
around town, expand-
ing the opportunity 
for transit on two 
wheels.

As I cruised past 
familiar landmarks 
downtown, I spent 
some time reflecting.  

I thought about 
how some of the 
Wichita landmarks 
are the same, but 
many of the areas we 
rode through were 
completely new to me. 
Some things change, 
and some things stay 
the same.

I would be the first 
to say that in the 26 
years since I lived in 
Wichita, much has 
changed. 

For example, the 
hotel we stayed at was 
an empty field during 
my childhood.

I also realized that I 
have lived in my cur-

rent town several years 
longer than I lived in 
Wichita.

“Is Wichita still my 
hometown?” I asked 
myself.

In the weeks since 
the ride, I find myself 
reflecting on this ques-
tion quite a bit. 

If someone asked me 
about my hometown, I 
would likely reply, “I 
grew up in Wichita.” 

But do I consider it 
my hometown? 

I’m not sure.
I still feel ties to my 

high school. My par-
ents still live in 
Wichita. I am through 
town on a regular 
basis for appoint-
ments. But do these 
things make it my 
hometown? I’m not 
sure they do.

This summer, a 
friend from out-of-
state visited me. She 
was in Kansas because 
her parents were mov-
ing from Wichita to 
St. Louis to be closer 
to their grandchildren. 
It was her final trip to 
Kansas while her par-
ents were still resi-
dents.

My friend and I talk-
ed about how this 
move is the final tie 
severed for her. Kansas 
is no longer “home” for 
her, and she is, in 

essence, a woman 
without a hometown 
and home state. 

As I pedaled through 
Wichita, my thoughts 
turned to rural 
Kansas. 

Do former residents 
who moved away still 
consider Marquette to 
be their hometown? 
Does the amount of 
change correlate to a 
former resident’s feel-
ing of belonging or 
affect the ties to their 
childhood home? 

I wonder if residents 
of rural Kansas feel 
deeper ties to their 
hometown than I 
might. Does the sense 
of knowing many of 
the faces you pass on 
the street deepen one’s 
ties to home? Does 
that make it feel 
“more” like home, or 
more likely to contin-
ue to call it home, even 
after 26 years? 

I’m not sure I have 
any answers. Just plen-
ty of questions. 

I suppose, readers, 
that I’m curious. What 
makes a place home 
for you? For those of 
you who no longer 
reside in Marquette, 
but still retain ties via 
the newspaper, do you 
still consider it home? 
Why or why not? 
What factors into a 
place being “home?”

Bonar is the editor/pub-
lisher of the Tribune and 
can be reached at kbonar@
indyrepnews.com.

Karen 
Bonar

Editor/
Publisher

By kim Baldwin
Special to the Tribune

October is general-
ly jam-packed for my 
family, and this year 
is no exception. 
Attending my son’s 
football games, fin-
ishing up our calving 
season, celebrating 
birthdays, continu-
ing fall harvest and 
preparing to sow 
wheat have taken up 
the majority of my 
family’s attention 
and effort this 
month. 

My mother-in-law, 
the kids and I added 
to our October 
schedule by recently 
participating in a 
market of farms pop-
up event organized 
by Shop Kansas 
Farms and Kansas 
Farm Bureau. 
Producers from 
across Kansas 
brought their prod-
ucts to the pop-up 
market to increase 
visibility, connect 
with customers and 
ultimately sell their 
goods.

My family, minus 
my father-in-law and 
husband who stayed 
home to keep har-
vesting, took our 
popcorn and popcorn 
popper to the event 
and had a fantastic 
day of handing out 
samples, having great 
conversations and 
sending customers 
home with our prod-

uct. 
A number of people 

I visited with at the 
market have since 
connected with me 
through social media 
or email.

Many of these mes-
sages have centered 
around October 
being Farm to School 
Month and how 
many Kansas schools 
participate with 
other states within 
the region in an 
annual Crunch Off 
competition. 

The goal of the 
October Crunch Off 
is to see how many 
students, staff and 
community members 
can crunch an ag 
product from their 
state as a way to 
highlight locally-
grown items.

Since many schools 
have their own pop-
corn poppers, and 
popcorn makes a 
great crunchable 
snack, we’ve sent bags 
of our Kansas-grown 
popcorn to schools 
all across our state 
for these events.

While there’s still 
plenty of October 
remaining, it’s been 
quite rewarding to 
connect with schools, 
see pictures from 
their social media of 
their students 
crunching our pop-
corn and even dis-
cussing opportunities 
to incorporate our 
little popping crop in 

their school conces-
sions or cafeterias to 
use well beyond Farm 
to School Month.

As Kansas farmers, 
we know the wheat, 
sorghum, corn and 
soybeans we harvest 
annually on our farm 
help feed and fuel the 
world — even though 
we don’t know exact-
ly who uses the grain 
once we deliver to the 
elevator. Our pop-
corn crop, on the 
other hand, has 
allowed us a person-
alized window into 
the lives, homes and 
communities of those 
we are helping feed. 
It’s allowed us the 
opportunity to con-
nect with consumers, 
to share our story 
and to serve as a 
resource. 

It’s become increas-
ingly clear to me that 
more and more peo-
ple want to know 
about their food and 
the people who grow 
it. Events like the 
pop-up market and 
school Crunch Offs 
are examples of ways 
to create connections 
between family farms 
and consumers while 
highlighting the great 
products being pro-
duced within our 
state. 

Kim Baldwin is a 
McPherson County farmer 
and rancher. “Insight” is a 
weekly column published 
by Kansas Farm Bureau.

Windows and 
opportunities


