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Kugelman elected
new mayor

BY CATHERINE DOUD

Marquette Tribune

n Now. 4,
McPherson
County residents

approved a 0.5 percent
sales tax that will go
toward EMS services in
the county, including
Marquette EMS.

The unofficial county
vote total was 3,039 yes
(58 percent) and 2,201
no (42 percent).

The countywide tax
will fund McPherson,
Lindsborg and
Moundridge EMS, and
Rural Fire District 1 at
Canton and Rural Fire
District 2 at Marquette,
both of which provide
ambulance services. The
tax will take effect April
1, and have a five-year
sunset provision unless
voters approve an exten-
sion.

In municipal elections,
the race for Marquette’s
mayor was between cur-
rent city councilman
Hank Kugelman and
Brandon Holm.
Kugelman won the may-
or’s race with 97 votes
and 56.79 percent, while
Holm received 68 votes
at 41.21 percent.

The city council race
had two open positions.
Scott Johnson, running
for reelection, won with
114 votes and 38 percent.
Joe Modrow also claimed
a seat with 99 votes and
33 percent. Kassandra
Hernandez followed
closely in third with 87
votes at 29 percent.

A postelection audit
was done Nov. 6 at the
McPherson County
Courthouse. On Now. 17,
there will be a county
canvass, and the final and
official results will be

approved and posted.

The winning candi-
dates will take office Jan.
12,

At 7 p.m. Now. 3, the
night before the election,
more than 40 people
attended the Lions Club’s
Candidate Forum at Elim
Lutheran Church to hear
the two mayoral candi-
dates and three city
council candidates speak
about their platforms
and ask questions. All
five candidates attended.
They were given a short
time to discuss their
ideas for the city before
moderator Dixon
Johnson opened up the
forum to questions from
the crowd.

Major topics included
increasing city income,
maintaining city equip-
ment, wastewater man-
agement and road
repairs.

GROCERY STORE CLOSED

KAREN BONAR/Marquette Tribune

Piper’s Fine Foods grocery store in Marquette is temporarily closed. No
additional details were available as of press time.
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Ellsworth County I-R

ANOPOLIS —
On a temperate
Saturday after-

noon Nov. 1, nearly
every slot at the
Kanopolis Drive-In was
filled with cars.

The vehicles, which
ranged from classics to a
Jeep club, all gathered to
help raise money to put-
chase a new projector
for the local business.

“It exceeded my expec-
tations, especially since
this was all organized in
about three weeks’ time,”
rural Kanopolis resident
Anthony Hopkins said.
“The atmosphere was
incredible. Everyone was
there to support the
drive-in, no one was
worried about winning a
trophy. It was an awe-
some balance of local
cars and cars from all
over the state, and one
came from Nebraska.”

In the back row,
Wamego residents Mike
and Kara Burton parked
their camper and took in
the inaugural Shine ‘N
Show & Chili Cookoff
event.

“Every stall was full.
They're classic cars,
which is synonymous
with drive-ins. It was
the perfect venue for a
car show,” he said.“We're
not car show people,
we're drive-in people.”

Kara said she has
memories of her home-
town drive-in in Liberal.

“As a kid, but also as a
high schooler, (I remem-
ber) sneaking out in
trunks, making out in
the back,” she said.“(I
have) great drive-in
memories.”

hile classic
cars and
drive-ins are

a natural combination,
the event came together
as a fundraiser to help
raise money for a new
projector.

On Oct. 3, the drive-
in had visitors coming
from around the region
to enjoy a Taylor Swift
movie, which coincided
with the release of her

ort revs up for drive-in
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A drone photo shows the crowd gathered at the Kanopolis Drive-In Nov. 1.

latest album, “Life of a
Showgirl”

Co-owner Jessica
Eagle said repairs to the
projector started to
come fast and furious.

“The week prior, they
started with just one
part,” she said. “We
started replacing parts
and we thought we had
everything fixed.

“The failures just kept
coming. If we replaced
one part, another thing
failed and another thing
failed until it finally gave
an “open” error”

The projector’s manu-
facturer told the drive-in
owners every part in the
projector would have to
be replaced.

“We harvested the
light engine off of
another projector,” Eagle
said.“The technician
traveled all over the state
to find all of the pieces
and parts for us.
Unfortunately, even get-
ting Christie to send us
a part they still had in
stock, it was not repair-
able”

The news arrived as
showtime neared Oct. 3.

“Even up until the last
hour before the Taylor

Swift concert, we were
down to the wire,” Eagle
said. “It was 40 minutes
before the show when
the manufacturer stated
it was absolutely a no-go
on any repairs; the
machine was done.

“I emotionally broke
down. I was exhausted
from personally working
on the machine with the
technician, then having
to announce to everyone
who was driving a long
distance to come.

“I had moms crying. I
had lictle girls crying, we
had employees who were
disappointed. It was a
very emotional day for
us.

“To see little girls
break down who were
going to spend a special
evening with their
moms — it’s a special
night. It’s not just about
the Taylor Swift concert,
it’s a connection
moment that they get to
spend together. That
part was really disap-
pointing.”

Eagle and her hus-
band, Tyson Moyer,
refunded all tickets and
provided passes for all
visitors to return for the

2026 season to enjoy a
complimentary movie.

It’s the sense of
“togetherness” Eagle said
is a significant reason
the couple poured their
blood, sweat and many
tears into the drive-in
during their first year of
ownership.

“That’s why we have
this place. This is com-
munity. This is connec-
tion,” she said. “That’s
something a lot of fami-
lies don't get. That’s why
I love this job. It’s
because we get to give
back so much to other
people. It's more than
just a movie, it’s the
memories and the expe-
rience.

nce the drive-in
shared the news
of the projec-

tor’s demise, Eagle said
the support started roll-
ing in.

“We couldn't believe
that many people love
our little drive-in, want-
ed to donate. It just is
amazing to see the love
and outpouring of peo-
ple. I don’t even know
how to describe it,” she
said.
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Social media followers
started asking for a
GoFundMe link, but
Eagle said they resisted
initially.

“It wasn't our purpose
initially to do donations.
We just wanted to let
people know we were
sorry we were disap-
pointing them,” Eagle
said. “But the outpour-
ing of the people really
insisted. They wanted to
do donations. They
wanted to have a way to
help us.

“We decided, ‘OK, the
people are telling us
what they want, we're
going to listen.”

Donations are being
accepted via the busi-
ness’ website, www.
kanopolisdrivein.com
only.

Eagle said support
flooded in from not only
the state of Kansas, but
from across the entire
country.

“It’s absolutely amaz-
ing the people that
reached out from every-
where — New York to
California. We were very
shocked because we
didn'’t realize how much
of a reach we would

have,” she said.

urchasing a new
projector isn't as
simple as going

online.

“It’s not a run-of-the-
mill thing you can get
off of eBay,” Eagle said.
“We have a certain
throw distance. You've
got to have a special
lens. The projector
doesn’t even come with a
lens. You have to put-
chase that separately.

“We have to convert
the movie from hard
drives into DCPs to
then convert to be able
to play out of the pro-
jector. It’s not something
you can plug and play
and hook up. It is some-
thing that has to be
downloaded into the
system, converted over,
then goes into the pro-
jector to project.”

Because she has
friends who recently
purchased new projec-
tors, Eagle said she had
a ballpark idea about the
expense. Her initial
expectation was about
$100,000.

“We got the quotes
back, and because of tar-
iffs, the cheapest one we
found is $128,000,” she
said. “That was another
blow to us. It’s going to
be more expensive than
we even thought.

“There are not any
projectors in the United
States that we can pur-
chase. It needs to be
built overseas and has to
be shipped here. There
needs to be some lead
time.”

Tentative plans
include ordering the
projector by January or
February, with the goal
of installing it in March.

But before it can be
installed, the projection
booth will need some
updates.

“We found out if we
do an upgraded projec-
tor, laser or something
like that, the laser pro-
jector has to have special
fencing outside of the
concession stand,” Eagle
said. “It also has to have
a raised window because
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